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Executive Summary
Impact Innovate Invest- i3 - is a Coordination and Support Action that addresses the topic of
ICT19-2015 and ICT19-2017 Technologies for creative industries on Convergence and Social
Media. Following the European Council conclusion that stated "Europe needs an integrated
approach from research and innovation to market deployment"1 , i3 has supported research
results from lab to market, making innovation happen.
The goal of Work Package 4 (WP4) has been the creation of a bridge between research ideas,
technical solutions and the market. To reach this aim the strategy has been twofold. On the one
hand, i3 provided tutorship and mentorship activities for ICT19 project and start-up networks to
deliver knowledge and bring ideas to the market. On the other hand, i3 implemented a strategy
based on the organization of dedicated meetings with investors and Business Angels, to allow
the direct matching between ideas and investors.
Consequently, the strategy ended with the organisation of contests for the best innovation in the
Media sector at European level.
The aim of deliverable 4.4 – Final contest and prize- is to provide an overview on the contests
and prizes launched by i3 to foster European innovation. The deliverable described the
procedures and the winners that attended to major events in Europe. The NAB Show and the
IBC 2018.
The deliverable is divided into three chapters.
Chapter 1 briefly reports the i3 strategy to support start-ups and projects during the project
lifetime. In the Chapter are mentioned the activities performed before to arrive to the organisation
of two competitions: NAB Show and IBC 2018.
Chapter 2 focuses on the NAB Show, its organisation and major results
Chapter 3 reports the organisation and lessons learned from the organisation of the IBC2018.
Conclusion ends the deliverable with some final reflections on the two contexts organised by the
project.

1

Available at:
https://www.consilium.europa.eu/uedocs/cms_data/docs/pressdata/en/ec/139197.pdf
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Glossary
Abbreviation

Expression

AB

Advisory Board

AVMSD

Audio-visual Media Services Directive

BEUC

Bureau Européen des Unions de
Consommateurs

DG

Directorate General

DoA

Description of the Action

DSM

Digital Single Market

EBU

European Broadcasting Union

EC

European Commission

EDIMA

European trade association representing
online platforms

EP

European Parliament

ERGA

European Regulators Group for Audio-visual
Media Services

EU

European Union

FOSS

Free and Open Source Software

I3

Impact Innovate Invest
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ICT

Information Communication Technologies

NEM

New European Media

NGOs

Non-Governmental Organisations

OA

Open Access

SME

Small Medium Enterprise

SPSS

Statistical Package for Social Science

TV

Television

UGC

User Generated Contents
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Relation to other documents
This document is related to other i3 documents as follows:
1. Description of Action
2. D3.2 Coordination and Engagement Plan
3. D3.4 Master class report
4. D4.1. Investor Readiness Guidelines and Seminar Material
5. D4.2 i3 activities: which are the identified innovations
6. D4.3 Investor meetings report
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1. Introduction
1.1 i3 strategy for the Ecosystem acceleration
Since the beginning of the project, i3 provided all the possible support for start-ups and projects
engaged in the i3 ecosystem.
In order to correctly reply to needs and requirements from the community, i3 structured several
and different activities in order to meet different interests but also different stages of
development.
As also reported in previous deliverable, the strategy consisted of several phases (Figure 1) and
was based on the following activities:
• Workshops and Masterclasses on topics such as the business model canvas, pitch
delivery and Crowdfunding opportunities to support innovative ideas, for a general
audience;
• Coaching of selected entrepreneurs or projects in the assessment of their pitches or
business model canvas;
• Investor readiness workshop and investor meetings for selected stakeholders;
• Final contest and prizes for the best innovations in the media sector.

Investor
Readiness
Workshops

Crowdfounding
initiative

Investors
meeting

Final Contest

Figure 1. Plan for Investor attraction and ecosystems acceleration
Among the other activities, the organisation of a Final contest was decided in order to provide a
concrete opportunity for the ecosystems supporting them in the participation to a major event for
the media sector. The scouting was initially performed to find an appealing opportunity for the
European community. Accordingly, it was decided to provide start-ups and projects access to a
major event in the United States: the NAB Show. Then, following the comments and suggestions
from the reviewers at the second review meeting, an additional competition was organised in
10
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order to assist start-ups and projects in participating in another major event for the media sector.
In line with this, the decision fell on IBC 2018, held in Amsterdam in September 2018.
The next two Chapters describe in depth the organisation of the two competitions and their
major lessons learned.
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2. NAB Show
2.1 Scouting for the first competition: the NAB Show
As said in the Introduction, through the organization of a competition, the i3 project team sought
to support stakeholders from the media and technology sector with activities that could add real
value to their business strategies. The first step was to take a structured approach identifying
exactly what these technologies would find valuable.
In order to do so, the i3 project team reached out to the project leads and dissemination partners
to establish where they would find value. This meant establishing what stage the project is at,
what their plans are to commercialize and what their timescales are, as well as who their
customers are and where they can be found. In establishing these items, the i3 project team
has considered the following issues:
• what kind of prize could be useful for innovators to foster their work;
• what kind of prize would be useful to commercialize their solutions;
• what kind of prize would be able to produce added value to innovative processes;
• what is the right timescale to give a prize;
• what kind of event is more interesting for the stakeholders to attend.
From these conversations there emerged a clear need for the projects to be supported in
reaching commercial exploitation opportunities, and for this reason the project team considered
different accelerator programmes and events. In line with this, the NAB Show was identified as
an excellent opportunity to commercialize for all ICT-19 projects. Accelerators can be specific to
different sectors, and they require a high commitment of resources and time and not all
technologies appreciate or need this type of acceleration. A trade show was considered a good
option, offering all technologies access to new markets by means of an intensive time
commitment yet not unmanageable and with a broad appeal to technologies in the same sector.
In particular the discussions with the projects highlighted some key points. First of all, each prize
would not be equally useful to all the projects. Indeed, i3 discovered that early stage projects or
start-ups often find it difficult to access the biggest events due to funding issues. On the other
hand, the prize should be as accessible and useful to all even if the projects are frequently at
different stages in their research, innovation and market deployment process and so one
timescale will not fit everyone equally.
Considering all of these items, the i3 project team put together a list of possible prizes and
considered the pros and cons for the diversity of actors and projects.
The first considered prize was an accelerator programme that would offer a structured approach
and clear stages of support. However, it quickly became apparent that not all technologies would
be at the right stage to benefit from such an arrangement, and that programmes are very
bespoke and there is no one-size that fits all.
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Giving a financial prize was also considered, on balance this was not considered a great option
as it offered little structured support to the technologies. Nor did it offer many opportunities for
promotion and or commercial exploitation.
A prize of event tickets was also considered to a large event like SLUSH Europe, this had a lot
of benefits such as networking and promotion, but not product demonstrations.
The project team felt that projects and start-ups would benefit most from a prize with good
commercial opportunities, something in the media and convergence sector would be the best fit
for all of the actors in this space, and also an opportunity that is not easy to access. All items
considered, the project team mapped out the most relevant opportunities and the best fit events
were identified as NAB Show 2018 and IBC Amsterdam 2018.
The NAB show was identified as an excellent opportunity to offer real value to the sector and to
European projects and startups. In fact, the NAB Show was identified in conversations with the
projects as an event that they would like to exhibit at, but due to the distance and costs it was
not definite in many calendars.
Finally, the decision was to offer as a prize the access to the NAB show that was held in Las
Vegas from 7-15 April, 2018.
The i3 project team should have answered to the following questions: how many prizes to award,
what the prizes should consist of, what is valuable to the sector and the project?
The consortium agreed that the prize should be available to stakeholders developing
technologies in the media and convergence sector. This would mean start-ups and projects with
ICT-19 projects.
Considering the diversity of the sector and the different stages of the technologies and in order
to give good opportunity to all, the following allocation was given to 4 technologies with 4 prizes.
In particular, i3 decided to make the award available to two European Commission funded ICT19 projects (1 person per project) and two media start-ups (1 person per start-up).
Each prize consisted of:
•
•
•

Exhibits Pass plus Session 6-Pack worth $799. Including Exhibits, Show Opening, All
Badge Access Sessions and choice of 6 Sessions from the Conference Program;
Flight expenses;
Hotel room for the duration of the event.

2.2 i3 project priorities for NAB, the winners and
activities
In order to establish a structured and fair procedure for the selection of the winners’ and the
delivery of the event the i3 team planned the stages and priorities from a project perspective.
The first priority was to set up the process for the selection; second, to establish the winning
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criteria; third, to set out detailed timescales; and finally, to set clear terms and conditions for
participation.
The first criteria defined by i3 was to select only projects and start-ups able to bring real
innovation to the European Media and Convergence sector. In line with this, the aim of the i3
team was to select the most innovative and promising solutions in the i3 network able to
represent European innovation in the US.
Also, the i3 team looked for projects with clear opportunities to commercialize their products or
services and expected projects to make themselves available for pre-organising meetings and
events. To support the winners a flexible ticket type was selected. i3 offered more than just
access to the exhibition but also access to conferences and the educational workshops. In doing
so the prize also included access to the educational programme and training sessions. i3
provided the winners with all possible opportunities afforded by NAB show.
For these reasons, the winners had to be at the right stage of development in order to benefit
from attending the NAB show and in a position to commercialize their products. On top of that i3
has selected technologies with a clear drive and aim for attending the show.
With the priorities for the show established, the i3 project team designed an application that
would highlight and facilitate the selection of the most innovative and best-fit solutions in the i3
network. All applicants had to complete the full application. The questions were organised into
four main sections, reported hereafter.
•

Innovation. This section identified the technology problem/issue/innovation fit in the
industry and how well the application intends to solve this problem.

•

Purpose fit. This section sought to identify how well NAB fits the requirements of the
project. This area aimed at evaluating which of the submitted applications can make the
most impact being present at the show.

•

The Market. This section evaluated the commercial feasibility of the proposal, such as the
business model, the initial understanding of the market, the work plan, and the
commercial milestones and deliverables.

•

The Team. This section evaluated the team experience at an organisational level, and
the experience and qualifications of the core team.

The i3 team decided to post the i3 competition application form on the F6S platform. The decision
offered a number of advantages, among others a well-structured, intuitive application with a good
user interface, flexibility of design including free text, drop down menus and radio buttons.
The questions created by the project team are the following:
1. You are:
• Startup
• ICT19 Project
• Other (please specify)
2. What media innovation are you working on?
14
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3. What big problem does it solve?
4. Why do users care about your product or service?
5. What stage are you in?
Concept
Prototype
Market validation
Just entered the market
Fully in the market
6. What is your TRL level?
TRL 1. Basic principles observed
TRL 2. Technology concept formulated
TRL 3. Experimental proof of concept
TRL 4. Technology validated in lab
TRL 5. Technology validated in relevant environment
TRL 6. Technology demonstrated in relevant environment
TRL 7. System prototype demonstration in operational environment
TRL 8. System complete and qualified
TRL 9. Actual system proven in operational environment
7. Do you have any patents pending?
8. Have you received investment of any sort?
9. Can you demo something at NAB show?
10. If YES, what would you showcase?
11. What is your main goal at NAB?
12. Why should i3 select you to go to the NAB?
13. Your email:
14. Your phone number:
15. Your Skype ID:
The timescales were decided to ensure that dates are manageable for start-ups and projects in
order they can plan ahead and make alternative arrangements should they not win.
The established timescale was the following:
•
•
•
•
•
•

Competition Open: November 2017
Competition circulated: November and December 2017
Competition Closed: 15 December 2017
Winners Announced: 15 January 2018
Planning and preparation: February, March, April 2018
Event: 7-15 April 2018

In total the Competition to WIN tickets and travel to NAB show 2018 received 36 applications.
The winning technologies had completed full applications and consistently scored highly across
the assessment. They were the highest scoring completed applications received on the F6S
platform. All four technologies performed the best at the interview stage and were deemed the
best-fit innovation to benefit from attending NAB Show. Their scores were as follows.
15
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•
•
•
•

COGNITUS scored an average of 9.1 out of 10
IsnotTV scored an average of 8 out of 10
IMMERSIFY scored an average of 7.9 out of 10
Vimojo App scored an average of 7.8 out of 10

The i3 Terms & Conditions have been published in full and hyperlinked to the live application
form2. The consortium reserved the right to change competition guidelines, based on objective
reasons. It was reported in the guidelines that “if there is a change that impacts the application
or evaluation processes, this will be communicated to the participants. According to the Terms
and Conditions, selected winners agree that their public information can be published within i3
or European Commission websites and other types of media. Selected winners shall always
reference i3 and the European Commission when communicating their attendance at NAB”.
The prizes were limited by the budget of the project. The NAB tickets and hotel were booked in
advance, however flights were different prices from different locations and therefore variable and
possibly very expensive from some locations in Europe. i3 inserted a clause that the i3
consortium reserves the right to book flights with 1 or 2 stopovers. i3 assured winners that
preference would always be given to the best flight cost/duration ratio.

2.3 The winners and their innovations
There were four selected winners: COGNITUS, Immersify, Videona and ISnotTV. Short
descriptions of the winners and their solutions are reported hereafter.
COGNITUS (Funded by European Commission, grant agreement No. 687605) is a platform to
enable the integration of user-generated content (UGC) in broadcasting workflows. It aims to
combine the advances in UHD broadcasting technologies with the explosion of UGC in order to
create new interactive, immersive modes of production. It could be used as an end-to-end
platform for UGC-based media productions as well as stand-alone components to enhance
existing media workflows.
Three problems solved by COGNITUS are outlined here. While UGC is expected to be an
invaluable asset to broadcasters, in particular in covering large events such as city festivals,
sports events as well as developing news stories, some of the key problems are in the quality
(video and audio) of UGC, as well as the curation of potentially large influx of content. Given the
UGC is typically created by amateur contributors using devices of diverse sophistication, the
content arrives in a range of qualities potentially not suitable for TV productions. COGNITUS
addresses this problem by novel means of semantic enrichment, including the use of
sophisticated tools to harvest metadata from social media to automatically prompt the
contributors with tags to choose from. Further, COGNITUS provides automatic synchronisation
and event plotting to minimise the burden on the producers and editors in finding related content.
The main goal for COGNITUS at NAB was to showcase the project and product.

2

Available at http://i3project.eu/win-ticket-travel-to-nab-show/
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Immersify (Funded by European Commission, grant agreement No. 7620799) project focuses
on VR and other forms of immersive media which have the potential of disrupting the entire
media industry with new user experiences that are more immersive and interactive compared to
current video, cinema and TV. Immersify develops key tools for allowing the next generation of
immersive media applications. The research focuses on advanced video compression tailored
for the needs of the VR video. This HEVC compression makes it possible to deliver and display
the huge files that will appear as a result of increased resolution, frame rate and better image
formats. The project also eases the widespread of immersive content and facilitate its distribution
and exhibition by supporting multiple devices and environments such as head mounted displays,
multi-display systems, dome theatres as well as immersive cinemas and deep spaces. Immersify
allows content creators to produce highly personalized content with seamless interactivity by
developing the required tools to combine high quality video, 2D and 3D computer generated
graphics and interactive elements.
Immersify solves the following two problems. The experience of immersiveness relies on the
quality of experience. Poor quality always destroys the feeling of being immersed by audio-visual
content and let people go back to traditional ways of content consumption such as TV. The key
aspect here is the quality of VR for both kinds of devices: Head Mounted Displays, so the VR
consumed at home as well as big dedicated facilities such as Virtual Reality CAVEs, Deep
Spaces, Dome Theatres and big tiled-displays using 8K resolution and beyond. Both areas need
perfect video quality, and in the Immersify project we focus on delivery tools and applications for
efficient ways of encoding media and delivering them to the audience (so streaming and
delivery). Improving the HEVC codec and extending it to new, not ready standards such as VR
extensions, better image quality (including HDR, HFR, Wide Colour Gamut, etc.) brings
technology to vendors of devices (HMD) as well as eases the process of VR and 360 video
consumption on high-end installations. A second problem being solved is that a key technology
for immersiveness is spatial audio. Full immersion always needs immersive audio technologies.
There are already some standards such as Ambisonics or MPEG-H 3D Audio, however using
them and integration by vendors is still difficult. In our toolkit we will provide tools for audio
encoding and distribution.
The main goals for Immersify at NAB was to find customers, partners and make new
connections.
Vimojo is a mobile app that is a complete suite for the mobile journalist. ViMoJo enables
journalists and prosumers to tell the story they want at the moment they need. ViMoJo disrupts
the way professional journalists and prosumers use mobile technology in their workflow,
breaking the video editing barrier and enhancing the storytelling process.
The problem to solve is the following, media is losing audience numbers because social media
anticipates the news. With this solution broadcasters and news agencies can have video news
ready from the field or they can take advantage of videos shot by witnesses.
ViMoJo’s main goal at NAB was to find new customers.
isnotTV is a start-up aimed at creating new content and new ad-space for publishers at a fraction
of the cost, whilst increasing user engagement and retention. It connects newspapers and audio17
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visual media to create revenue generation opportunities. Essentially isnotTV links newspapers
and audio-visual content, thereby turning newspapers into lead generation engines by
integrating legal consumption options into the content itself. isnotTV does this through a
Plug&Play content frame that integrates automatically within any newspaper providing enhanced
content (visual, with trailers, etc...) and lead generation (where to watch, cinema ticketing, etc...).
isnotTV solves three main problems. The first one is monetisation for newspapers. It creates a
new revenue stream based on lead generation. Newspapers are where readers discover what
to watch. By enabling newspapers to also help find "where to watch it", newspapers can receive
a Revenue Share over the ticket sales and increased efficiency in content creation. Finally, it
increases engagement thanks to an interactive and visual section that multiplies engagement
rates by three times. The main goal for isnotTV at NAB was to find customers.

2.4 Activities at NAB show
The goal for the i3 NAB competition was to offer winning technologies access to commercially
focused opportunities afforded by the event. To maximise the opportunities available to the
technologies a structured programme was put in place for the duration of the event. Attendance
at NAB was preceded by a series of online meetings to identify commercial opportunities and
maximise participation at the show.
The i3 project team offered support for the winning technologies at NAB by providing
dissemination support, coordination, objective’s setting and tracking of connections and
commercial opportunities and the sharing of useful information and opportunities within the
group.
The i3 project team also worked to support the i3 consortium activities on Policy Dialogue and
worked to meet all the European technologies exhibiting at NAB in the media convergence, to
provide an explanation of the Policy Survey with a view to receiving a completed Policy Survey
and ensure a robust Policy Dialogue for the ecosystem. Outreach to the European exhibitors is
recorded below in Annex A.
Regarding the planning of the event, i3 project staff arranged pre-travel telephone meetings with
each of the technology leads to share updates and opportunities at the show and organise
logistics. i3 project team members shared regular updates on news and conferences with
attendees in order that meetings could be set up and diaries arranged. Each winner was
supported with identifying relevant contacts and opportunities and received a preliminary agenda
for each day. Clear expectations were set, and it was agreed that the team would meet each
morning for a breakfast meeting to establish the details for each day.
At the team meeting the agenda was set for the day ahead and covered the outputs from the
previous day. The actual agendas for each technology are available in Annex A. The outputs
and commercial meetings are detailed below. Where necessary we agreed meeting points for
catch-ups during the day. This included opportunities for pictures and social media content for
dissemination for both technologies and i3 project purposes.
18
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In addition, an education programme was organised during the first days of the event, the
winners had access to a series of opportunities and were encouraged to attend, and book
relevant technical sessions as part of the workshops and on floor programmes. Again, details
are recorded in agendas in Annex A. On top of the education programme, NAB offered an
extensive conference programme offering insights on trends and innovation in the sector.
Sessions were planned and booked by the winners (these are reported in the Annex A).
It is fair to say that the competition prize for NAB was an extensive offering. Winners received
not just access to the exhibition but also a conference and session pass to educational events,
training and lectures by innovation leaders. All technologies made good use of this and used all
their passes. The winners reported excellent and useful sessions where they met relevant
contacts within their specialist fields. The NAB exhibition offered demonstrations of the latest
equipment and technologies in the sector and enabled technologies to see innovation and meet
the leading innovators in US markets. Some of the winners chose to demonstrate their
technologies on the exhibition floor, others chose to demonstrate during one-to-one meetings.
The i3 team and winners attended a number of events and meetings across the show, mainly
on a one-to-one meeting basis. Furthermore, each winner pre-arranged meetings that were then
reported on and recorded as in the agenda (reported in Annex A).

2.5 Outputs and results from the NAB
The NAB show proved a successful action for the winning technologies who used their time at
NAB wisely and actively pursued commercial opportunities for their technologies.
The winners had a structure and some uniformity to their activities but ultimately, they pursued
their own project specific objectives for commercialising their technologies. To report the outputs
and results in a comprehensive and accurate way, the main commercial activities and events
are described below.
‘Commercial opportunities’ are identified as the ongoing opportunity to generate income relating
to a product or private company. The opportunities and details are outlined and include:
networking, face-to-face meetings, attendance at key industry events, conferences, and
demonstrations.
It is worth noting that investment is a long-term process and includes the building of relationships
and trust. At NAB Show the technologies established many new connections. The long-term
aspect of investment was recognised, and the value added measured by the building of quality
connections, undertaking of key activities and building relationships with key industry movers.
Each competition winner was asked to describe any significant connections that they made at
NAB show that might result in partnerships, investment or sales, the answers from each
technology lead are detailed hereafter.
Start-up: IsnotTV - Ben Ickenroth
19
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Q. Have you made any significant connections that might result in partnerships, investment or
sales?
A: “I made at least 8 contacts, where we took the conversation further than a classic follow-up
email. Most notably: Partnerships with Switch Media and hopefully Prometheus.”
Key activities and contacts made
Saturday

Startup Saturday event:
Kenny Eliason. CTO NeONBRAND
Michael Sherwood. Director of Technology and Innovation for the City
of Las Vegas.
Jordan Pilkington. Senior associate Rebel Venture Fund.
Session: Targeted Advertising and Ad Replacement Using HighPrecision Media Synchronisation provided me with a good setup and
entry into Day 1 of the exhibition: Dynamic Ads & Video Monetisation.

Sunday

CNN Call: Got an intro for NAB, not sure if it will materialize while we
are here, but an entry has been made.
News on Facebook: An Update from the Facebook Journalism Project:
Learnt first-hand about FB Watch, which is a new distribution channel
that I’d like to explore for our bigger clients, namely Funke or SDP as
a way to make more out of our content in their social channels.
AI for the Local Media Market: Most remarkable takeaway: There is an
AI startup that does automatic A/B testing for video thumbnails that
reached 3000% CTR increase with that. With our extensive DB of >25k
Trailers which is our main monetisation road, this might be a VERY
interesting road to take. Need to do more research Project
achievements

Monday

Objective of the day: Find tool / partner to increase ROI on video
enrichment. Find out whether we can increase our CPM and targeting
for video pre-post-mid rolls. See if we can employ innovative overlays
& dynamic ads in our solutions and if so, if it works with German
inventory and our current advertising partners.
Outputs of the day:
Contact at AdEase: Tim Zk. Eye-opening, since video ads are our main
source of revenue right now, switching to client-side ad injection and
seamless mid-rolls would have a considerable impact on our monthly
rev. Works with our inventory! Pilot planned.
Prometheus: Contact Phil K., social video overlays might be an upselling case to Funke. Need to investigate tech, but promising feature.
Session: “Experiments in Immersive Storytelling with the Google News
Lab”: Laura Hertzfeld Director j360 and contact to google DNI
(innovation with SDP for DNI).
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Tuesday

Objective of the day: Can we improve from Flowplayer / Radiant
Media? Is there a way to effectively screen inventory & CPM of each
VAST before playing out the highest? How can we make better use of
our vast video database through long overdue indexing & metadata?
Outputs of the day:
YoSpace: They can make it work with our German inventory. ServerSide Ad insertion can be enabled through their system, which sounds
like a really promising case.
Promethean: Had another, this time longer, meeting with them. Social
overlay is a serious upselling case for our big publishing partners, the
“contextual ad” overlays are the top of the pie, although not yet ready
to go live. If it works how promised though, it beats AdEase and
YoSpace. I’m connected with the CEO and the supporting tech, will
need to decide between a pilot with AdEase, YoSpace or Promethean.
This should seriously increase monthly ad revenue.
JWPlayer: Scheduled meeting from a week before: It checks all the
boxes, dynamic ad insertion, recommended autoplay after ending,
floor bidding, automatic VAST insertion etc. Need to talk to tech and
negotiate a price over all our publishing connections. + INDEXING
possible!
BitMovin: Not as good as JW, set aside for now.

Wednesday

Objective of the day:
Try to use intros to CNN, AP and Zattoo to negotiate with them. Can
we adapt conversational search from TiVo for SDP Alexa Skill or
Funke EPG? Can we adapt Alertme for personalised
recommendations on Funke EPG? Find partnership that will enable us
to up-sell to any of our big partners.
Table 1 IsnotTV networking activities

Start-up: Vimojo App - Iago Fernandez Cedron
Q. Have you made any significant connections that might result in partnerships, investment or
sales?
A: “Yes with Associated Press and with some newsrooms software vendors.
Herewith are details of specific meetings and connections made by Vimojo App.
Key activities, meetings and contacts made
Saturday
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professional users, but also access to organisations using such
services, thus resulting in new paying customers.
Met Canadian producer working for Canadian TV station that is
interested to incorporate UGC into their broadcasting flow. Set-up a
call to further work on the opportunity.”
Sunday

Investigated ways to incorporate Videona solution into upcoming
Facebook tools for Journalism project.

Monday

Prospect on new ways to use Videona technology for marketing, into
the new digital transformation age.

Tuesday

Met with Limecraft (Belgian start-up) to integrate their speech to text
features into ViMoJo Platform.

Wednesday

Met people from ZDF and learnt on new mojo app they have built.
Met companies that make newsroom software and see if they have
mobile app, and how to begin to have some new partnerships.
Get the contact from Associated Press to try to sell them our solution,
there were only sales people at the fair.

Thursday

Met Filmic CEO, for a catch up.
Table 2. Vimojo App networking activities

Project: Immersify represented by Maciej Glowiak
Q. Have you made any significant connections that might result in partnerships, investment or
sales?
A: “Yes. Several. Director from IMEVE, which is successor of NOKIA OZO team. I made a
good connection to SONY as well. They presented light field array, which we are interested.
There were also several Chinese companies producing 360 cameras.”
Key activities, meetings and contacts made
Friday

Agreed to spend some time at Spin Digital booth to promote Immersify
project.

Saturday

Intel Demoed Immersify created codec at their booth on an 8K screen.
This has attracted a lot of attention, especially for Spin Digital - partner
that is responsible for commercialisation of Immerisfy results.

Sunday

Technical session. Learning about new possibilities of utilizing
Immersify technology.

Monday

Meetings with 360 camera manufacturers and 360, immersive audio
and VR systems, NHK - 8K.
Participated in a session with VR Industry association. Offered
discounted rates to join it. Need to consider if possible.
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Tuesday

Meeting at SONY Booth, 8K camera manufacturers, 8K and VR
codecs

Wednesday

Meeting with VR systems and 8K vendors, codecs solution providers.
Figuring out technologies they work with and ways to incorporate them
or make them work together.

Thursday

VR systems and 8K vendors, in particular Igloo, Intel, Fraunhofer.

Table 3 Immersify networking activities
Project: COGNITUS represented by Rajitha Weerakkody
Q. Have you made any significant connections that might result in partnerships, investment or
sales?
A: “Yes 2 to 3. The conference sessions as well as the exhibition at the NAB Show provided
excellent exposure to the new developments and upcoming trends in the media industry, while
also offering a number of valuable networking opportunities. Several emerging trends were
recognizable - such as the use of AI/Machine learning in a diverse range of technologies, while
VR/360 technologies appear to establish ground.”
Key activities, meetings and contacts made
Saturday

Conferences and educational stream

Sunday

Session on Facebook Journalism project. Figuring out if COGNITUS
technology could be used within the project.

Monday

Meeting with StreamShark. Exploring exploitation opportunities for
COGNITUS.

Tuesday

Meeting with System73. Possible commercial use of COGNITUS
(Turing) codec.

Wednesday

Meeting with Bitmovin. Technical discussion on codec development as
well as consultation on licensing models and their outcomes.
Meeting Actus Digital. Discussion on commercial use of COGNITUS
technology.
Table 4 COGNITUS networking activities

The i3 project remains in regular contact with the NAB Show winning technologies and eagerly
await news of further commercial partnerships that stemmed from the NAB show connections.
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2.6 Lessons learned from the activities at NAB
Attendance at NAB show was well received by the competition winners. The start-ups and
projects made good use of the activities and commercial opportunities available. The winners
were engaged and worked each day to make contacts, have meetings, showcase their
technologies and make best use of their time at NAB. The winners were appreciative of the
opportunity and explained that it would not have been possible to attend this year without the
competition and i3 help.
The event was planned and delivered. The competition winners were supported and
communication within the group was organized on time. All technologies participated on social
media to share their activities and support central dissemination efforts.
The risks for the activity are concentrated to the issue that commercial partnerships take time to
build and come to fruition. The actual investment and rewards of the negotiations that took place
at NAB will take time to negotiate and to finalize. Therefore, not all of the activity or partnerships
can be reported in this reporting period. However, immediate impact can be measured in terms
of contacts made, meetings attended and negotiations that have taken place. These have been
described above and details are available in the agendas in the Annex A.
Feedback from the winning technologies
The winning technologies were asked to describe what NAB Show offered their technology.
Their answers are directly quoted here.
Q. What did NAB Show offer your technology?
A1: “What is standard in Europe is considered outdated practice in the US. Going "over the pond"
is an eye-opener every European entrepreneur needs to do at least once a year.”
- Ben Ickenroth, IsnotTV
A2: “NAB is a great event and for me it was a good entry point to the USA market”.
- Iago Fernandez Cedron of ViMoJo App
A3: “I've met many 360/VR camera manufacturers. Mostly from China. The products are very
mature. Also, some connections to Intel, SONY, NHK.”
- Maciej Glowiak, Immersify project
A4: “Opportunity to establish multiple potential leads for exploitation.”
- Rajitha Weerkakkody, COGNITUS project

2.7 i3 Project team achievements at NAB 2018
A further activity for the i3 project team attending NAB Show was to support the i3 Policy Survey
and review. Many European media innovators that have already successfully commercialised
their technology were present at NAB. The i3 team felt it an excellent opportunity to meet the
technologies in the sector, introduce the survey, ask them to complete it and ensure their
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opinions feed into the policy and funding plans to support the sector in the next funding
round. The i3 team focused on meeting the technologies face to face and gathering feedback.
The i3 team sought to do this by visiting European technologies at their booths, explaining the
context of the survey and answering any questions that were not clear. The i3 project team
aimed to use NAB show to connect with European innovators and to disseminate the policy
survey and ensure the i3 project team has a comprehensive and thorough survey, representative
of the sector and that it properly represents their needs and requirements.
Activity was hugely successful with 82 companies replying to the survey. A list of over 300
European companies has been made, with around 50% being target recipients specifically with
the media convergence sector (others did not produce any innovation). The list of European
exhibitors is presented in Annex C.
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3. IBC 2018
3.1 Introduction
Following the i3 review and in view of the success of the Prize of NAB Show the decision was
taken to perform a second Final Prize now associated with the IBC Show 2018.
As already mentioned, the IBC Show was recognised at the beginning of the scouting process
as another relevant event for the media convergence community, together with the NAB Show.
As a matter of fact, IBC is the leading media and broadcast show in Europe. It is an annual show
with the biggest and best media and broadcast companies in attendance. IBC has been running
for over 50 years and attracts more than fifty-five thousand attendees from 170 countries,
showcasing the world’s leading technology suppliers in media, technology and entertainment. It
is the leading event in Europe for Broadcast media and was identified by ICT-19 project leads
as one of the events to attend and showcase their technologies in the year ahead.
To guarantee a successful implementation of the activities, the organisation of the event followed
the successful guidelines established for the NAB Show competitions and applied the lessons
learned to improve the event organisation and so provide further improved results.
In practical terms, i3 reserved a 37m2 space for exhibition to support projects and European
media and convergence technology start-ups that are successful in the different evaluation
criteria defined by the consortium.
European media innovators received the opportunity to exhibit at IBC Show 2018. Indeed, the
competition aimed to offer a prize to European media and convergence technologies to exhibit
at IBC Show 2018 with the aim of supporting their market deployment by providing the
opportunity to exhibit, showcase their products, book meetings with relevant stakeholders and
attract and engage new customers and potential partners.

3.2 The strategy for IBC
For the i3 presence at the IBC show and in designing the strategy, the team has considered
various questions and insights such as: (i) How to offer the opportunity in a fair way to all
interested and ready stakeholders; (ii) How to accommodate different stakeholders such as ICT19 projects, start-ups and SMEs; (iii) How to best fund the booth and take into account the needs
of the stakeholders; (iv) How to engage European stakeholders towards our booth; (v) How to
execute the operations and deliver an event with impact. These and other factors have moulded
the i3 strategy and path along the months that preceded the event.
Thanks to the feedback, i3 learned a lot also on how to structure the i3 booth using ‘subsidized’
spaces. Indeed, after being in contact with a few technologies, i3 understood that some would
prefer to pay for a small space in the booth instead rather than entering a competition and losing
the opportunity.
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The i3 team understood there would be different needs and sought to find a solution that would
work for all parties, therefore i3 decided to have two offers to the media community:
Offer 1: Free exhibition space would be offered for 1 day per winning technology;
Offer 2: Subsidized space for technologies aiming to exhibit during the whole week.
Further to this, each technology wanted to negotiate on price. The following compromise was
reached. The price would be offered according to the size of the space that the technology
wanted. The technology that wanted a larger space of the booth for a demonstration was asked
to pay more. Two technologies agreed to pay equal amounts and they were given a desk space
each at the front of the booth, and a technology wanted the booth space at discounted rate, they
were given a smaller desk at the back of the booth. The plan was shared with interested parties
as enquiries were made, the options were made clear and technologies understood and were
reasonable. The division of space was well received and worked well. The technologies that
exhibited across the show and contributed towards the costs of the booth were VRTogether,
HRadio, ImAc and Veeplay.
The organisation of the booth at IBC was a large undertaking. There are many contractors
associated with IBC exhibition space and many rules and regulations associated with the booth
build, for instance the height of the walls, the type of walls, the type of floor, the electricity feed
and electricity points as well as the Wi-Fi, all had strict restrictions. All these named items were
considered for the basic build, many more restrictions were listed for the build of more
sophisticated booth structures such as rigging for lighting, fixtures and fittings and constraints
on materials. The organisation of the booth was complicated and slow. The number of vendors
meant coordinating with different parties. F6S sought advice and guidance on exhibition build
and design from professional exhibition designers. The layout and format of the booth were
planned with the best use of the space in mind allowing a minimum of 1.5 meters per technology
and clear visibility for all. The space also accommodated the size of the product they wanted to
demo. The design was kept simple so that the booth would not look too busy or crowded and to
allow the technologies’ branding to stand out. The walls were white, the carpet grey and all the
furniture purchased was white with clean lines and uniform style. One technology explained that
dark coloured furniture would be a problem for their VR images. We sought to ensure that all of
booth design would work for the technologies. High definition 40” TV screens were provided so
that technologies could showcase their technologies suitably at a technical show. All the screens
were a uniform size and height to give a visual appeal to the booth. The aim was to ensure all
technologies could display their logo and branding in a standardized way, that ensured a
consistent and uniform design on the booth that was fitting at a technical show.
Technologies were supported with information and guidance before the show to maximise their
impact and interaction and maximise the opportunity. i3 researched and reviewed the relevant
information for the show and collated it for the technologies on the booth, minimising their
preparation and ensuring all have access to the same information. i3 sent guidance to all
technologies on the following 6 areas. Details are included in D6.4 Final Dissemination &
Communications report.
Outlined below are the topics and guidance sent to the exhibiting technologies:
27
Ó i3 Consortium

D4.4 Final contest and prize
Logistics & booth space
Booth layout & space
Demonstrations
Exhibitor passes
Free registration for visitors
Communications on [insert name of technology] at IBC Show 2018
Communication channels
Launching a product or service
Social media
Start networking with the IBC app
Hyperlink and registration
How to connect to the networking app
Free registration for visitors with the booth Unique Customer Code
Making the most of IBC
Book meetings
Full list of exhibitors
Location of the i3 European Media Innovation booth
IBC map and floor plan
Events at IBC
Links to the main events listing for IBC
Invitation and link to the i3 Final Event & Network
Link to the MediaMatters start-up event
Link to the OTT event
Promoting your presence at IBC
Materials created by i3 to promote your presence
Materials you produce
Social media sharing
Materials available through IBC
Reminder
Exhibitors Passes
GDPR
Branding on the booth

3.3 The selection of the winners and exhibitors
The competition application for selecting the winners was set up on the F6S Platform which is
ideal for collecting this type of data and is fully GDPR compliant, as done for the NAB Show. The
application was made available online so that participants could complete it at their convenience.
The application was available at the following link: https://www.f6s.com/freeexhibitdayatibc2018.
Guidance documents were drawn up to fully comply with the competition parameters, in order
to set expectations. The guidance documents were attached to the application questions,
including Terms & Conditions and a Declaration of Honour to be signed and uploaded by the
applicants as well as a hyperlink to the i3 SAT Toolkit. Applications were received on the F6S
platform. Before the closing date F6s performed a check on the applications to see that all
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relevant parts of the application were complete and direct messaged applicants to complete their
application and or the SAT tool. F6S sent a reminder to all ‘incomplete’ applications of the
approaching deadline and further answered questions through the F6S platform.

Figure 2. IBC application questions as on the F6S platform
The competition was designed to engage the maximum number of interested parties at the right
stage and fit to benefit from attending the show. The questions asked sought to establish their
technology readiness level and fit for the IBC show are detailed in the figure below.
Timescales were established in order for the competition to run smoothly, so that enough time
was allowed for the completion of applications, review and reminders to be sent to applicants.
F6S booked meetings in partner diaries and blocked time for the review of applications, ensuring
that the consortium team could work efficiently and effectively to reach a consensus and that
due diligence be paid to the process and each application.
The established timescale was the following:
• Competition Open: June 2018
• Competition circulated: June & July 2018
• Competition Closed: August 5, 2018
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•
•
•

Winners Announced: August 10, 2018 and August 20, 2018
Planning and preparation: June, July, August 2018
Event: September 14-18, 2018

Decision timeline:
•
•

•

•
•

5 August: applications closed
6 August: applications available for partners to review through the F6S platform.
Partners were set up with login credentials and as admins on the site in order that
they can survey the applications.
7 August: partner consortium call to review competition applications and decide
way forward. The partners had agreed that the top scoring companies were the
best to exhibit on the booth.
10 August: first 4 winners notified
20 August: final 4 winners confirmed

The IBC Competition received 36 complete applications. Partners agreed to accommodate as
many technologies as possible on the four main days of the show. It was agreed that there would
be two winning technologies on the booth for the four busiest days of the show. The final day is
usually quiet, and the consortium did not feel it could be offered as a ‘prize’.
Among other aims, i3 tried to leverage the competition to complete the project SAT tool.
However, a number of technologies did not engage with the SAT tool in a timely fashion and so
their winning status could not be announced until the project requirements were accepted, hence
the second announcement date.
When applications were closed, partners agreed to make allowances for incomplete SAT tool
information and follow up was arranged to book a one-to one meeting on completing the SAT
tool. Of the top eight companies, only four had engaged with the SAT toolkit. F6S chased
technologies and Eurokleis and imec agreed to coach. The four final technologies were
announced on August 20, 2018. Confirmations were sent and pre-event support on planning
and preparations began.
To select the winners, i3 used the F6S platform which offer a flexible scoring system where
evaluators choose the winning criteria and assign each criteria number out of ten. The i3 project
defined the following grading criteria to ensure the systematic evaluation of the applications by
consortium partners.
Each partner scored each application against the following priorities identified for IBC Show
2018.
•
•
•
•

Idea/ Product fit
Team fit
Good fit for IBC Show 2018
Dedication/ commitment to the initiative

The i3 team reviewed all the completed applications and scored each completed application
against the four criteria. The consortium then met by conference to review the scores and agree
a way forward. The consortium discussed the applications and recognised that the top scoring
companies were indeed the best fit for IBC. The consortium agreed that the top ten companies
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were a good fit for the prize and that we should offer the top eight winners in the first instance.
Two companies were identified as possible winners if there were any changes to the list.
A representative from imec, T6, Eurokleis and F6S scored each application. The average score
for each technology application were as follows:
•
•
•
•
•
•
•
•

VirtuItaly scored an average of 8.3 out of 10
Frameright scored an average of 8 out of 10
Teltoo score an average of 7.8 out of 10
Audiodraft scored an average of 7.5 out of 10
StoryTEQ scored an average of 6.3 out of 10
edit8 scored an average of 9.5 out of 10
LucidWeb scored an average of 6.0 out of 10
AmberScript scored an average of 7.5 out of 10

Technologies were contacted and offered the prize of a day space at IBC Show 2018.
Unfortunately, two technologies declined and could not commit to the date. The next highest
scoring technologies were offered the winning places and accepted, these were LucidWeb and
AmberScript. Eight competition winners were confirmed and announced.
In addition, each of the technologies were asked to describe why the IBC Show is a good fit for
their technology and why the i3 project should select them for the show as detailed here:
VirtuItaly (Italy)
“We bring a great application and content (more than 1.000 works of art of Uffizi Gallery at ultrahigh resolution) that creates a lot of interest in visitors (both end users and professionals).”
Marco Cappellini, CEO
Frameright (Finland)
“We are a very focused start-up that solves a very crucial part of everyday communication. The
need for Frameright is not always immediately recognized, but quickly becomes evident when
introduced to stakeholders.”
Marina Ekroos, CEO
Teltoo (Spain)
“Teltoo is a start-up that is growing, but still we need the support of organizations like i3. We
have a proven product working into production, and having a space together with i3 would
increase our reputation in the always challenging broadcasting industry. In other words,
partnering with i3 would create an impact on customers and media interested in Teltoo”
Pablo Hesse, CEO
Audiodraft (Finland)
“Audio branding is a really topical right now as we are switching from visual only towards audiofirst in branding and marketing. Digital assistants and smart speakers (e.g. Alexa Echo, Google
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Home) are moving content consumption through our ears only. We can help brands get on board
with this development creating unique sounds for them.”
Teemu Yli-Hollo, CEO
StoryTEQ (Netherlands)
“We offer an innovative service/platform in media and in particular the video market. But we also
do this in a visual attractive, customer first way.”
Lennard Kooy, CEO
Edit8 (United Kingdom)
“We're one of few start-ups focused on improving existing editing workflows”.
Igor Jovcevski, CEO
Lucid Web (Belgium)
“The future of media is immersive, we offer a platform and players that allow media companies
to maximise their reach and engagement. Broadcasters have missed the OTT boat, Netflix
conquered their market with new tech + content as one package, we offer the broadcasters the
tech today, so they can focus on content production & promotion.”
Leen L. Segers, CEO
AmberScript (Netherlands)
“We have a unique solution and the ability to create new language models for international
markets”
Peter-Paul de Leeuw, CEO

3.4 The winners and their innovations
Each competition winning technologies exhibiting at the show secured a day of exhibition
space. Here are the winning companies and a description of their technology and innovation.
VirtuItaly (Italy) designs and produces immersive and interactive exhibitions with the best quality
standards for culture and creativity.
Frameright (Finland) makes sure that images look good on all channels and devices. The
technology improves images workflows (faster and cheaper) and helps companies improve their
visual communications.
Teltoo (Spain) is a decentralized video delivery network that scales on demand to solve the
uncertainty of streaming live content for operators, broadcasters, and OTT providers. Teltoo
optimizes video networks for unpredictable bandwidth spikes resulting in reduced CDN costs
and better quality of experience.
Audiodraft (Finland) is a Global Audio Branding Service and use data and technology to develop
and manage unique sounds for brands, by combining creativity with market insight and highquality audio.
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StoryTEQ (Netherlands) is a dynamic video platform that empowers brands to be personal and
relevant in their video marketing. The platform automatically enriches video by using data to
create the most relevant video per target segment or unique individual.
Edit8 (United Kingdom) The tools for professional editors in Avid/Premiere flows, synchronizing
audio, playing AAF and many other editing tools. The audio synch software analyses audio in
video clips and creates synchronized sequences ready to be edited.
Lucid Web (Belgium) provides WebXR players that are fully web-based and responsive across
desktop, mobile as well as VR headsets, targeting brands, enterprises and VR production
agencies. The responsive XR player dramatically shortens and simplifies the viewer’s discovery
journey to immersive storytelling. Making it easy for everyone to get into XR.
AmberScript (Netherlands) uses state-of-the-art speech recognition technology to quickly
transcribe audio automatically. AI / and an own web text editor bring it to 100% accuracy.
The technologies that chose to guarantee their place at IBC Show 2018 are described below
and are European Innovation Actions.
VR Together aims to integrate diverse media formats into the innovative vehicle of virtual reality,
bringing practical real-world use cases for this stunning advancement in technology and
providing practical applications that truly utilize its capabilities. The applications of VR are
endless and with projects such as this, the reality is not far from us.
ImAc seeks to create software that can translate media into multi-sensory experiences in order
to break down the barriers of language, understanding, sensory limitations and ability. The
impact of such work cannot be underestimated as it can dramatically improve the lives of many
worldwide while opening markets to content creators and businesses alike.
HRadio leverages the full potential of hybrid technology for radio, rejuvenating the sector in a
way necessary to allow competitiveness in this new multimedia and multi-platform era. A game
changer for content creators and broadcasters worldwide!
Startup VEEPLAY completes platform coverage, advanced ad-monetization capabilities and
customization options make it the perfect choice for publishers looking to monetize video apps.

3.5 Exhibiting technologies and their demonstrations at
IBC
At IBC Show the exhibiting technologies demonstrated their technologies and showcased their
products to exhibition attendees. ICT-19 projects exhibiting in the space demonstrated their
state-of-the-art technology as follows:
•

VRTogether demonstrated a VR trial of a police interrogation. This is the first time this
demonstration has been shared with audiences at IBC Show 2018 and on the i3 European
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Media Innovation booth. Showing the practical real-world use cases for this technology
and its capabilities.
•

ImAc demonstrated a hyper-personalized environment where viewers can fully customise
the experience to meet their personal needs. Using formats such as audio description,
subtitling, audio subtitling and sign language and adapting with AR and VR to create
immersive environments.

•

HRadio demonstrated the potential of their hybrid radio with a demo for time shifting radio,
transferring linear radio into selectable non-linear radio items.

•

Details of startup demonstrations

•

VEEPLAY (Germany) demonstrated their end to end video ad-monetization capabilities
and customization options.

•

VirtuItaly (Italy) demonstrated their educational application Uffizi Touch Cloud3 and VR
application.

•

Frameright (Finland) demonstrated their image cropping software and how it affects
image publishing workflows and pipelines.

•

Teltoo (Spain) demonstrated their decentralized video delivery network solution on
different devices and showing a dashboard with traffic metrics.

•

Audiodraft (Finland) demonstrated their platform and the power of audio through concrete
examples
and
case
studies
like
our
Kyrö
Tasting
Experience:
https://www.youtube.com/watch?v=qO01n4Im1b4

•

StoryTEQ (Netherlands) demonstrated their live dynamic video platform which
automatically enriches video.

•

Edit8 (United Kingdom) demonstrated their audio synch software edit8 Entangle, edit8
Transcriber Pro.

•

Lucid Web (Belgium) demonstrated a unique VR experience developed with ARTE
France.

•

AmberScript (Netherlands) demonstrated their unique state-of-the-art speech recognition
technology to quickly transcribe audio automatically.

The schedule of technologies presence at IBC is reported hereafter.

3

Available at https://vimeo.com/188054233
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Friday

Saturday Sunday

Monday

Tuesday

14th Sept 15th Sept 16th Sept 17th Sept 18th Sept
Project

ImAc

Project

VRTogether VRTogether VRTogether VRTogether VRTogether

Project

HRadio

HRadio

HRadio

HRadio

Startup

VeePLAY

VeePLAY

VeePLAY

VeePLAY

Winner

VirtuItaly

Teltoo

AmberScript LucidWeb

Winner

Frameright Audiodraft

ImAc

ImAc

StoryTEQ

ImAc

ImAc

HRadio

edit8

Table 5. Schedule of technologies exhibiting at IBC Show.
Most technologies stayed for a further day or two at the IBC Show to arrange meetings, visit
other technologies, understand the competition and be up to date with the latest trends, research
and innovations in their respective areas.

3.6 Operational Support at IBC offered by the i3 project
team
The i3 project team offered operational support on the booth for the set-up day and 5 days of
exhibition. This included set up on the day prior to the show and on the last day as the show
ended. It included but was not limited to cover for technologies if they left their booth, outreach
to IBC attendees and support speaking to IBC attendees visiting the booth and passing by and
where appropriate making introductions that might be a good fit for the visitors’ interest.
The project team arranged all stand build bookings, payments and logistics. Further the furniture
was bought and assembled, a high definition TV was supplied to each technology and power
and Wi-Fi connection points ensured.
The exhibiting technologies were offered support in disseminating their technology at the
show. A number of promotional materials were created and shared. This included but was not
limited to the list below:
•
•
•
•
•
•
•
•
•

Guidelines and channels for dissemination were shared
Competition Winner Announcements
PR
Images for social media
Social media posts
IBC map, listings and keyword searches
A calendar of demonstrations
i3 Newsletter
The i3 project website
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Further details are available in D6.4 Dissemination & Communication Report.

3.7 Survey, lessons learned and recommendations
All twelve of the participating technologies were asked to complete an evaluation of their
experience at IBC after the event. The evaluation sought to establish the relevancy of the show
to their technology, the part of the show that was the most useful, who they met, any outcomes
and further their preparation and engagement with the activities for commercialization. The
evaluation also asked for general feedback and recommendations for future events.
Eleven responses were received from eight of the twelve technologies. Herewith an overview
of the feedback received.
On question 1: “What part of IBC was most relevant to you?”
7 of 11 responses named the Exhibition closely followed by Networking then the conferences
and less so meetings and one named the i3 Final Event & Network. This is in line with
expectations. Meetings are crucial at a show. Unfortunately, the IBC Meeting App did not work,
and this was a real disappointment as it was promoted to our technologies and they were
encouraged to use it to set up commercial opportunities.
On question 2: “Overall how did you find attending IBC Show?”
With a scale of 0 being ‘not useful’ to 5 being ‘highly useful’ eight scored between three and
above indicating that it is useful to highly useful. Three scored below ‘useful’, and it follows that
two of the smaller start-ups thought they were too early stage for the big media players but
reflected that it was a useful learning experience.
On question 3: “Who have you met at IBC?”
The majority met broadcasters and startups, followed by technologists and corporates. These
are the identified network stakeholders for IBC and this is in line with expectations.
On question 4: “What tools did you use to prepare and share your presence at IBC?”
The response was mixed. Most used social media, many tried to use the IBC MatchMaking App,
the next most popular was a Newsletter, followed by Direct emails and only one using PR. Social
media was very active across the show. The feedback on the IBC matchmaking app was not
good, most of our technologies reported it did not work well and most of the technologies tried
to use this to set up meetings. It was a real problem for our technologies and a missed
opportunity to connect.
On question 5: “Did you arrange meetings with relevant stakeholders at IBC 2018?”
Nine of the eleven replies stated yes in some form, and two stated no.
On question 6: “Did you attend any of the industry or conference events? If so, which was the
most informative and why?”
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Only four replies stated yes and five stated no. Of those that replied the most useful events were
reported as the IBC Immersive track, the EBU MediaRoad event and the i3 Final Event &
Network.
On question 7: “Did the exhibition space align with what had been proposed?”
The majority stated yes, none stated no, however a few chose ‘other’ and commented that the
location of the booth was not great and thought it would be in another hall, also a few thoughts
it should be more ‘identifiable’ with branding. These thoughts were echoed in the free text
“Our booth location was not ideal, which affected the number of visitors coming by. However,
the booth sharing itself worked out well, and i3 people helped attract people to the presentations.
In all I believe we got value for money.”
On question 8: “Have you made any significant connections that might result in partnerships,
investment or sales? Please outline.”
The results were mixed. Four reported valuable connections were made, with promising
conversations and possible partnerships. Two reported that there may be further outcomes but
that it is too early to tell and a further four doubted if any actual commercial outcomes have been
achieved.
In conclusion the IBC Show was considered high value by most of the exhibiting technologies
but not a good fit for all. Some technologies met new customers in a new market and were
astounded at the opportunities that they had not considered. Others considered themselves too
early stage for the big media companies at IBC.
Preparation for a large commercial event such as IBC is crucial. It is better not to leave to chance
meeting the exact person in a crowd of 55,000. For this reason, the IBC Matchmaking App was
a real disappointment. We encouraged all the 12 technologies on the booth to use it, to set up
meetings and commercial partnerships and this really was a focus for the event. Meeting the
right people and making the right connections. One company sent over 300 invites and got only
one meeting. They tested the app among colleagues and concluded it didn’t work. This detracted
from the event. IBC is vast and expansive and the opportunities to meet with stakeholders were
huge. The IBC App was a real let down as alternative plans could have been made.
Unfortunately, it seems to have detracted from the technologies experience rather than added
to it. Feedback included:
•

“The matchmaking tool doesn't work. People are not responding to meeting requests, I
guess mainly an issue of missing notifications.”

•

“Unfortunately, matchmaking via the app didn't work so we had to rely on our booth and
on talking to people at the exhibition.”

•

“IBC App must be really improved.”

To conclude, the i3 ‘European Media Innovation’ booth was fully occupied all days. Twelve
technologies exhibited across the show and structures were put in place to accommodate their
different needs such as a one-day pass or the full week of subsidized exhibition space. A number
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of lessons have been learned and reflections and recommendations for future opportunities such
as this are outlined here:
Attendance at IBC Show
Overall the technologies reported their attendance at IBC show was useful to highly useful. A
future presence at IBC Show would be a great advantage to European technologies particularly
IAs but also the right fit startups. Attending IBC Show is a big investment in resources of time,
expertise, man hours and money. Pooling expertise and resources are highly useful for
technologies.
“We really appreciate the opportunity that you gave us. We liked the event and the
companies we could talk to”.
Further to this, feedback was also received in person and in conversation. Two project managers
suggested that the offering for IBC from the European Commission should be bigger and should
showcase the innovations in a central and impressive location.
Recommendation: exhibit at IBC each year with a European booth.
Location of Booth
The location of the i3 booth was not ideal. It was in a main hall and alongside other relevant
innovation technologies however it did not have the footfall or traffic to attract much passing
attention. The location and presence of the booth are crucial at a large event particularly when
showcasing several technologies that represent a sector and European efforts in innovation. The
value for technologies to exhibit on a shared space is to access something they can’t on their
own. A central location is expensive and out of the reach of a small or medium sized technology
and could add to their exposure.
Recommendation: EC could support a centrally located booth with a large presence i.e. design
and space.
Sharing booth space
The shared booth hosting a number of European technologies worked well. Showcasing
innovations together created interest, being alongside other high innovations gave a clear
message that European media is in high innovation and that there is a lot happening under the
EC umbrella.
Recommendation: the sharing of space is effective for European Innovation.
Sharing of logistics and operations
The organisation, logistics and knowhow required to set up and attend IBC was extensive and
resource heavy. Designing a basic build required a lot of man hours and negotiations with
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different stakeholders. Sharing this between technologies was a good use of resources.
Technologies benefit from a shared space, shared organisation, shared expertise and guidance.
Recommendation: sharing of organisation and operations
Design
The i3 exhibition stand would have benefited from being professionally designed for instance,
the lighting. The booth behind the i3 booth built a large overhanging booth wall, this impacted
on the overall design of the i3 booth and cast shadow over the booth space.
Recommendation: professional design including lighting
Sharing costs of booth build and design
The cost of booth design was sought and an estimated quote received based on the size of the
booth, for a basic design for £10,000 plus materials. The exhibition and conference business is
expensive.
Recommendation: sharing costs among technologies
Shared Communications & Dissemination
Having a number of co-exhibitors on a booth benefits the whole booth, by sharing the
technologies’ communication platforms and promoting the location of the booth to a network
benefits all the exhibitors. Also, exhibitors get to meet each other’s visitors. The bringing together
of so many innovators to connect is a networking opportunity for media innovation in Europe.
The European innovators will also fly the flag for Europe and they will showcase the work of the
Commission and its initiatives for innovation.
Recommendation: share and showcase European Commission innovation support.
International trade events
Organising an exhibition space at a show in a country where you do not have a base is a
resource heavy operation. Organising couriers, meeting deadlines to move items as well as
understanding how local business works are time consuming activities and expensive. This
process can be supported for smaller technologies with a coordinated effort.
Recommendation: coordinate a presence at trade events internationally and remove barriers
imposed by distance
Offer different formats to attend i.e. 1 day or the whole exhibition
The format delivered by i3 had larger technologies and consortium projects exhibiting across the
entire show and smaller technologies exhibiting for a day each and this worked well. This format
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maximised the number of technologies supported and enabled to start-ups to trial the show
without having to commit huge amounts of resource.
Recommendation: minimise expense for start-ups and use the i3 format for the allocation of days
and space.
Launchpad & Futures Zone
The IBC Show is accessible to smaller technologies through the launchpad and Futures Zone.
A few ICT-19 projects were able to secure free space at the IBC in the Futures Zone and
therefore did not need the support of the i3 project. This offer was open to early applications.
The offer was made late and it impacted upon who wanted to be on our booth. A coordinated
effort is needed to properly showcase all European Media Innovations that want to be at IBC.
There is some free space, some projects are accommodated others not, some start-ups are
accommodated, others not.
Recommendation: A European media innovation booth that would support more European
innovators to attend. In addition, an ‘innovation’ booth would properly sit within the IBC Futures
Zone or nearby.
Planning with long lead times and communication
Technologies that do want to be at IBC needs to plan well in advance and make provision to
attend at a subsidized cost. A number of ICT-19 projects secured space in the Futures Zone
including projects 2Immerse, COGNITUS and InVID. While other ICT-19 projects exhibited on
their commercial partner booths such as Visual Media on the Brainstorm booth and the Immersify
project on the Spin Digital booth. A coordinated effort should notify technologies well in advance
so that they can exhibit under their own brand and the banner of European Innovation.
Recommendation: make the opportunity available well in advance, perhaps now for 2020, as
bookings are already underway for 2019
Branding
There were twelve technologies exhibiting on the i3 European Media Innovation booth and the
competition winners rotated each day. Given the small space and the large number of
technologies branding was considered and a number of factors taken into account to decide on
how best to proceed. The priority was to give fair visibility to all, not to overcrowd the stand and
to allow the exhibiting technologies each day to stand out. The decision was made to each
technology to bring their own branding to stand out as they chose to their audiences. They were
advised to bring T-shirts, a banner and a USB with their logo.
A screen was provided for each technology to put their logo on - giving uniformity and design to
the booth and ensuring branding. The result was mixed. The technologies did not use the screen
as intended (for branding) but used it for their demo and it meant the branding was missing from
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the booth. The walls were white, and many companies did not bring banners, so the title
‘European Media Innovation’ was added to provide a more holistic message.
Recommendation: a holistic branding presence

3.8 Comparison of NAB Show and IBC
Survey Media Innovation
The European Commission should survey the exact areas where Europe vs. the US leads media
innovation and share this information with European innovators. This should be done on a
regular basis to keep abreast of innovation in the area. Media Innovators should use this to
further inform the design of their products and services.
Recommendation: survey of media innovation regionally
IBC vs NAB as a competition
NAB was a better competition to offer the technologies and for technologies to win. Technologies
were much more engaged and felt greater value of attending NAB show. NAB is an expense
that a technology can rarely afford, the travel and accommodation alone are hard to justify. The
winners received a conference pack and there was an ‘education stream’ it felt more like an
experience for the winners. IBC is accessible to attend but not to exhibit at so there was not as
much excitement around the event. The winning technologies that attended NAB noted that
many of the technologies exhibiting at NAB Show were way ahead of their counterparts in
Europe and that they were developing innovations that weren't being considered in Europe. The
winners were amazed that these technologies existed. Indeed, the feedback received included:
“What is standard in Europe is considered outdated practice in the US. Going "over the
pond" is an eye-opener, every European entrepreneur needs to do at least once a year”.
These new innovations have the potential to disrupt the traditional media markets. This is crucial
to stay relevant in the industry, leading the industry and creating media innovation that is up to
date and a major player within the sector.
Recommendation: fund trade missions to go outside Europe.
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Conclusion
The i3 experience allowed the project team to collect knowledge on the Media convergence
sector to improve strategies for ecosystem support. Among other lessons learned (as also
shared in previous deliverables e.g. D4.3 – Investor meetings report), i3 learned how to provide
tangible and concrete support to projects and start-ups. In order to assist start-ups and projects
to attend relevant events and to improve stakeholder engagement, the choice was made early
on to identify high-potential start-ups and projects through the means of a competition.
In line with this, the i3 team started with an investigation about the most valuable events
organized within the media sector. According to this, the team found, the two following events:
the NAB Show (in the United States) and the IBC (in Europe).
Potentially interested stakeholders perceived NAB as the most challenging to attend due to
logistical issues and high registration costs. After the second review meeting, a second
competition was planned, in conjunction to the choice of a second event to attend: IBC 2018.
Due to the differences in registration costs and logistic issues, it was only possible to select 4
winners to attend the NAB Show. Meanwhile, 12 stakeholders were selected among start-ups
and projects to be included into the i3 booth and take part in the IBC 2018.
In both cases the events were positive for the selected participants and provided them with
relevant results, also receiving high satisfaction rates. The NAB Show gained a lot of attention,
allowing i3 to receive a high number of applications. The reason is twofold. First, as said, projects
and start-ups cannot often afford the very high registration cost for the event. Second, the NAB
Show is a good opportunity to learn what is going on outside the European context and to provide
relevant commercial opportunities. All these reasons made the i3 competition a rare opportunity
to apply. The i3 network greatly appreciated the competition. Meanwhile, the winners were very
glad to participate due to the opportunity to show their technologies to, and compare them with,
the American ecosystem, as well as to interact with another context.
The European media community members perceived the IBC Show as being easier to attend,
since local ecosystem support exists, and this discouraged participation to a certain extent.
However, the booth was full every day of the show. This goes to show that start-ups and projects
are not only interest in participating in the event but also in displaying their own outputs and
solutions. Moreover, the IBC Show booth also had high costs so it was extremely beneficial for
all the participants to attend for free, as in the case of winners, or sharing costs, as it was for the
contributors. As was the case for the NAB Show, IBC was perceived as a good opportunity to
explore commercial opportunities.
In conclusion, during the project lifetime, the i3 team learned that exploring commercial
opportunities inside and outside Europe is crucial for the Media convergence ecosystem.
However, events are not always easy to attend due to costs, logistics and several other issues.
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This means that the support of the European Commission, or the work done by CSA financed
by the EC, in accessing such events is very appreciated by the community and beneficial for the
European actors.
During the project lifetime, i3 has done its best to provide much-needed support to reach the
best possible results. Where challenges have been met, solutions have been provided. The
lessons learned reported in the deliverable represent a way to support further actions in the
Media Convergence sector to reach further goals.
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ANNEX A - Winner’s Agendas at NAB Show
Ben Ickenroth
Agenda
NAB SHOW
6-12 APRIL, 2018
Important information
Sessions
Your ticket includes 6 sessions of your choice from the Agenda. These can be used as educational
opportunities and opportunities to network with relevant people. You need to book the sessions in advance
(click Register button).
Team breakfast
We’d like to support you on a day-to-day basis and keep track of different activities, therefore we came up
with Team breakfast. It will help us to keep in touch and provide necessary support. Its mandatory to attend
Team breakfast, however currently suggested breakfast time can be flexible.
Meetings
We will have to track the impact of your visit to NAB Show, therefore we would like to have information
about the outputs of your meetings. These will be collected at the Team breakfast.
Communication
As your trip and conference ticket is paid by i3 project and the European Commission it is important to
mention it in your communication (twitter, facebook, blog posts, PRs etc). The best way to do it is to tag
@EU_i3 in your communication messages.

FRIDAY
APRIL 6
17.00 - 18.00
18.00 - 19.00
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SATURDAY
APRIL 7
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
Startup Saturday

The Innevation Center
6795 S Edmond Street
Las Vegas, NV 89118

15.00 - 16.00

Beyond Cinema - The Emergence of Location Based
Entertainment

S222-S223

16.00 - 17.00

Targeted Advertising and Ad Replacement Using High-Precision
Media Synchronization

N260-D

12.00 - 13.00
13.00 - 14.00
14.00 - 15.00

17.00 - 18.00

SUNDAY
APRIL 8
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.40 - 11.20
11.20 - 12.00
12.00 - 13.00
13.00 - 14.00
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14.00 - 15.00
AI for the Local Media Market

N262-264

15.00 - 16.00
16.00 - 17.00
17.00 - 18.00

MONDAY
APRIL 9
Exhibition Day 1 - Dynamic Ads & Video Monetisation
Relevant Meetings: Switch Media AdEase, Promethean,
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 11.30
11.30 - 12.00

The Highly Personalized Future of Television

North Hall Meeting
Rooms - N255

12.00 - 13.00

Switch Media

SU9407CM

13.00 - 14.00

The Good, Bad, And Ugly Lessons After 600 Days Traveling Around
The World

South Hall Meeting
Rooms - S225

14.00 - 15.00

AdEase

SU9407CM

Experiments in Immersive Storytelling with the Google News Lab

North Hall Meeting
Rooms - N257

Promethean (New form of Ad overlay - where does the inventory
come from? ALSO: Can we add Social Plugins / Comments
overlay?)

N3438SP-C

15.00 - 16.00

16.00 - 17.00

17.00 - 18.00
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TUESDAY
APRIL 10
Exhibition Day 2 - Database Indexing & Playback Technology
Relevant Meetings: VideoVR, Tivo, New Age, IdenTV, JW, Bitmovin (THEOPLAYER?)

8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00

SPROCKIT: Grow Your Audience: The Artificial Intelligence Behind
Content Discovery

Destination NXT
N5306DN

11.00 - 12.00

VideoVR

SU14514

12.00 - 13.00

Tivo

Wynn Salon - M

13.00 - 14.00

idenTV

SU7022AD

14.00 - 15.00

Bitmovin

SU9901CM

15.00 - 16.00

JW

SU7114

16.00 - 17.00

New Age

N2632SUL-A

SuperMeet
Networking Opportunity
Participation optional
Cost: $15

Rio HOTEL
Brasilia Ballroom
3700 W. Flamingo
Road
Las Vegas, NV 89103

17.00 - 18.00
18.00 - 19.00
19.00 - 20.00
20.00 - 21.00
21.00 - 22.00
22.00 - 24.00
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WEDNESDAY
APRIL 11
Exhibition Day 3 - Conversational Search, AI Notifications & AR + Clients
Relevant Meetings: EyeCandyLab, Alertme, TiVo,
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00

CNN

12.00 - 13.00

TiVo

Wynn

13.00 - 14.00

Who Really Is Leading In Intelligent Data Management & Targeted
Advertising Worldwide

North Hall Meeting
Rooms - N260

14.00 - 15.00

Alertme

N3938SP-B

15.00 - 16.00

AP Associated Press

SL7606

16.00 - 17.00

Eyecandylab

17.00 - 18.00
18.00 - 19.00
19.00 - 20.00
Tournament of Kings Dinner Show
20.00 - 21.00

THURSDAY
APRIL 12
8.00 - 9.00
9.00 - 10.00
10.00 - 11.00
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11.00 - 12.00

12.00 - 13.00
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Iago Fernandez
Agenda
NAB SHOW
6-12 APRIL, 2018
Important information

Sessions
Your ticket includes 6 sessions of your choice from the Agenda. These can be used as educational
opportunities and opportunities to network with relevant people. You need to book the sessions in advance
(click Register button).
Team breakfast
We’d like to support you on a day-to-day basis and keep track of different activities, therefore we came up
with Team breakfast. It will help us to keep in touch and provide necessary support. Its mandatory to attend
Team breakfast, however currently suggested breakfast time can be flexible.
Meetings
We will have to track the impact of your visit to NAB Show, therefore we would like to have information
about the outputs of your meetings. These will be collected at the Team breakfast.
Communication
As your trip and conference ticket is paid by i3 project and the European Commission it is important to
mention it in your communication (twitter, facebook, blog posts, PRs etc). The best way to do it is to tag
@EU_i3 in your communication messages.

FRIDAY
APRIL 6
19.00 - 20.00
20.00 - 21.00
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21.00 - 22.00

SATURDAY
APRIL 7
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
Global UHD Conference

N253
North Hall Meeting
Rooms

Startup Saturday

The Innevation Center
6795 S Edmond Street
Las Vegas, NV 89118

Beyond Cinema - The Emergence of Location Based
Entertainment

S222-S223

Getting Started with Mobile Journalism

Post|Production World

11.00 - 12.00
12.00 - 13.00
13.00 - 14.00
14.00 - 15.00
15.00 - 16.00

16.00 - 17.00
17.00 - 18.00

SUNDAY
APRIL 8
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
12.00 - 13.00

51
Ó i3 Consortium

N262-264

D4.4 Final contest and prize

13.00 - 14.00

News on Facebook: An Update from the Facebook Journalism
Project

14.00 - 15.00
AI for the Local Media Market

N262-264

15.00 - 16.00
16.00 - 17.00
17.00 - 18.00

MONDAY
APRIL 9
8.00 - 9.00

Team Breakfast

9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00

SPROKICT: Going Digital Across TV,Mobile and Online Channels

NXT N5306DN

13.00 - 14.00

First Things First: Is the Press Still Free

n258

14.30 - 15.00

The New Normal: The Rise of New Opportunities in the Digital
Transformation Age

Destination NXT
SU11416DN

12.00 - 13.00

15.00 - 16.00
16.00 - 17.00
17.00 - 18.00

TUESDAY
APRIL 10
8.00 - 9.00
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9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
12.00 - 13.00
13.00 - 14.00
14.00 - 15.00

How Innovation is Driving the Video Industry Forward

N262-N264

SuperMeet
Networking Opportunity
Participation optional
Cost: $15

Rio HOTEL
Brasilia Ballroom
3700 W. Flamingo
Road
Las Vegas, NV 89103

15.00 - 16.00
16.00 - 17.00
17.00 - 18.00
18.00 - 19.00
19.00 - 20.00
20.00 - 21.00
21.00 - 22.00
22.00 - 24.00

WEDNESDAY
APRIL 11
8.00 - 9.00
9.00 - 10.00

Team Breakfast/ Limecraft

10.00 - 11.00

TRACK A: How Media Brnds Succed with Social Video Engagement
and Influence Viewing

11.00 - 12.00
12.00 - 13.00
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13.00 - 14.00
14.00 - 15.00
15.00 - 16.00
16.00 - 17.00
17.00 - 18.00
18.00 - 19.00

THURSDAY
APRIL 12
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
12.15 - 12.45

Wide World, Small Planet: Video Tech Does Well by Doing Good

13.00 - 14.00
14.00 - 15.00
15.00 - 16.00
16.00 - 17.00
17.00 - 18.00
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Maciej Glowiak
Agenda
NAB SHOW
5-12 APRIL, 2018
Important information

Sessions
Your ticket includes 6 sessions of your choice from the Agenda. These can be used as educational
opportunities and opportunities to network with relevant people. You need to book the sessions in advance
(click Register button).
Team breakfast
We’d like to support you on a day-to-day basis and keep track of different activities, therefore we came up
with Team breakfast. It will help us to keep in touch and provide necessary support. Its mandatory to attend
Team breakfast, however currently suggested breakfast time can be flexible.
Meetings
We will have to track the impact of your visit to NAB Show, therefore we would like to have information
about the outputs of your meetings. These will be collected at the Team breakfast.
Communication
As your trip and conference ticket is paid by i3 project and the European Commission it is important to
mention it in your communication (twitter, facebook, blog posts, PRs etc). The best way to do it is to tag
@EU_i3 in your communication messages.

THURSDAY
APRIL 5
20.00 - 21.00
21.00 - 22.00
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FRIDAY
APRIL 6
8.00 - 9.00
9.00 - 10.00
10.00 - 11.00
11.00 - 12.00
12.00 - 13.00
13.00 - 14.00

Booth preparation
Spin Digital & ImmersiaTV

14.00 - 15.00
15.00 - 16.00
16.00 - 17.00
17.00 - 18.00

SATURDAY
APRIL 7
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 10.40
10.40 - 12.00

11.20 - 11.40
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13.30 - 14.00
It's a Wide Wide World; Capturing Immersive Images

S222-S223

Explore 360º Production

South Hall Meeting
Rooms - S230

14.00 - 14.35
15.30 - 16.00
16.00 - 17.00
17.00 - 18.00

SUNDAY
APRIL 8
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
12.00 - 13.00
13.00 - 14.00
14.00 - 15.00

VR Industry Forum - Master Class and Interoperability
Demonstrations

S228

15.00 - 16.00
16.00 - 17.00
17.00 - 18.00
18.00 - 19.00

MONDAY
APRIL 9
7.00 - 9.00
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9.00 - 10.00

NAB Show Opening

10.00 - 11.00
11.00 - 12.00
12.00 - 13.00
13.00 - 14.00
Exhibition attendance

North Hall

14.00 - 15.00
15.00 - 16.00
16.00 - 17.00
17.00 - 18.00

TUESDAY
APRIL 10
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
12.00 - 13.00
13.00 - 14.00

Exhibition Attendance

North Hall

Introduction to Immersive Sound

South Hall Meeting
Rooms - S228

14.00 - 15.00
15.00 - 16.00
16.00 - 17.00
17.00 - 18.00
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18.00 - 19.00
19.00 - 20.00
20.00 - 21.00
21.00 - 22.00

SuperMeet
Networking Opportunity
Participation optional
Cost: $15

Rio HOTEL
Brasilia Ballroom
3700 W. Flamingo
Road
Las Vegas, NV 89103

22.00 - 24.00

WEDNESDAY
APRIL 11
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
12.00 - 13.00

Exhibition attendance

South Hall

Creating 360º Photos with a Drone

South Hall Meeting
Rooms - S229

DASH Industry Forum NAB 2018 Networking Reception and
Cocktail Party
To get free ticket you need to book meeting with ThePlayer
(sponsor of the event) and get the ticket at their booth.

TAO Nightclub at The
Venetian
3377 South Las
Vegas Boulevard
Las Vegas, NV 89109

13.00 - 14.00
14.00 - 15.00
15.00 - 16.00
16.00 - 17.00
17.00 - 18.00
18.30 - 19.00
19.00 - 20.00
20.00 - 21.30

THURSDAY
APRIL 12
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8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
The 4K HDR Live Production Experience - Rio Carnival 2017

Broadcast
Engineering and
Information
Technology
Conference

SDI/IP Hybrid OB Van for 8K Live Production

Broadcast
Engineering and
Information
Technology
Conference

Exhibition attendance

South Hall

12.00 - 13.00

13.00 - 14.00
14.00 - 15.00
15.00 - 16.00
16.00 - 17.00
17.00 - 18.00
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Rajitha Weerakkody
Agenda
NAB SHOW
7-12 APRIL, 2018
Important information
Sessions
Your ticket includes 6 sessions of your choice from the Agenda. These can be used as educational
opportunities and opportunities to network with relevant people. You need to book the sessions in advance
(click Register button).
Team breakfast
We’d like to support you on a day-to-day basis and keep track of different activities, therefore we came up
with Team breakfast. It will help us to keep in touch and provide necessary support. Its mandatory to attend
Team breakfast, however currently suggested breakfast time can be flexible.
Meetings
We will have to track the impact of your visit to NAB Show, therefore we would like to have information
about the outputs of your meetings. These will be collected at the Team breakfast.
Communication
As your trip and conference ticket is paid by i3 project and the European Commission it is important to
mention it in your communication (twitter, facebook, blog posts, PRs etc). The best way to do it is to tag
@EU_i3 in your communication messages.

SATURDAY
APRIL 7
12.00 - 13.00
13.00 - 14.00
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Arrival & Check-in at the hotel
You will be greeted at Arrivals hall at the airport and taken to the hotel

D4.4 Final contest and prize

SUNDAY
APRIL 8
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
12.00 - 13.00
13.00 - 14.00

14.00 - 15.00
15.00 - 16.00

16.00 - 17.00

News on Facebook: An update from the Facebook Journalism
project.
Exhibition attendance
New Business in Connected car.
• In car entertainment (radio) from Audi
• Developments in car rental industry
Exhibition attendance

17.00 - 18.00

MONDAY
APRIL 9
8.00 - 9.00

Team Breakfast

9.00 - 10.00

NAB Show Opening

10.00 - 11.00
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Conf N262-264

Conf N262-264
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11.00 - 12.00
The New TV - Mobile, Immersive:
• The media of diverse sorts is growing rapidly
• Remote gaming is a particularly emerging contributor
• Focus on the network and processing power to cater that
Conference: N255
The highly Personalised Future of Television
• 2007: iphone/Netflix caused massive disruption
• View for 2025: any surface any show
• Q: Balancing ‘content’ and people’s lives may become tricky

12.00 - 13.00

NHK: Catching up with old contacts
• 8K is getting more and more mature
• 8K (rather 30K) VR is amazing quality - but very early stage

Hall N3

13.00 - 14.00
14.30 - 15.00
The New Normal: The Rise of New Opportunities in the Digital
Transformation Age
StreamShark (meeting)
• Exploring exploitation opportunities of COGNITUS
• More details and results to be shared.

15.00 - 16.00

Experiments in Immersive Storytelling with Google News Labs
• A number of fascinating projects with VR/360

Destination NXT
SU11416DN
Hall SU

Conf N257

16.00 - 17.00
17.00 - 18.00
18.00 - 19.00
19.00 - 20.00
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AV1 Celebration

Caesers Palace
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TUESDAY
APRIL 10
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00

Advanced Newsgathering: Experiences from the Field
• Use cases on Satellite news gathering
• BBC mobile journalism project - Sara

Conf N255

12.00 - 13.00
13.00 - 14.00
14.15 - 14.45
Advanced Advertising Pavilion Demo Presented by never.no: Using
Dynamic Content to Transform Ad Effectiveness

Advanced
Advertising Pavilion
Demo Area

15.00 - 16.00
16.00 - 17.00

System73 (meeting)
• Video streaming services
• Exploring exploitation of COGNITUS technology
• Promising lead to follow up on regarding the COGNITUS
(Turing) codec
• Further details to be shared

17.00 - 18.00
18.00 - 19.00
19.00 - 20.00
20.00 - 21.00
21.00 - 22.00
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SuperMeet
Networking Opportunity
Participation optional
Cost: $15

Rio HOTEL
Brasilia Ballroom
3700 W. Flamingo
Road
Las Vegas, NV 89103
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22.00 - 24.00

WEDNESDAY
APRIL 11
8.00 - 9.00
9.00 - 10.00
Efficient multi-codec support for OTT services
•
HEVC and/or AV1
•
Bitmovin view
•
Need to support legacy - H264
•
Multi-codec is here to stay - at least for a long while
•
AV1 has good browser support (compared to HEVC)

Conf N255

10.00 - 11.00
11.00 - 12.00
12.00 - 13.00
13.00 - 14.00
14.00 - 15.00

Bitmovin (meeting)
• Catching up on recent codec developments
• AV1 is rather promising?
• Implications of ‘royalty free’

15.00 - 16.00
16.00 - 17.00

17.00 - 18.00
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Actus Digital (meeting)
• OTT services platform
• Explore exploitation of COGNITUS technology
• To be followed up with more echn details/ results

SU10718

D4.4 Final contest and prize

THURSDAY
APRIL 12
8.00 - 9.00
9.00 - 10.00

Team Breakfast

10.00 - 11.00
11.00 - 12.00
12.15 - 12.45

13.00 - 14.00
14.00 - 15.00
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Wide World, Small Planet: Video Tech Does Well by Doing Good

Destination NXT
N5306DN

D4.4 Final contest and prize

ANNEX B - Evaluation of NAB Show Competition
Winners
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ANNEX C - Policy Dialogue Survey European media
technologies at NAB Show
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Exhibitor Name

Country

Cmotion GmbH

Austria

Dynamic Perspective GmbH

Austria

Indiecam GmbH

Austria

kvm-tec, Inc

Austria

ToolsOnAir Broadcast Engineering Gmbh

Austria

Actus Digital

Belgium

Alpha Networks

Belgium

ALX Systems

Belgium

BDM

Belgium

Cheqroom

Belgium

crowdbeamer

Belgium

Cyanview

Belgium

DELTACAST Developer Solutions

Belgium

Dreamwall

Belgium

Eurofins Digital Testing

Belgium

EVS

Belgium

FLANDERS INVESTMENT & TRADE

Belgium

Image Matters

Belgium

intoPIX

Belgium

ITEA3 MOS2S

Belgium

Keywall

Belgium

Limecraft

Belgium

MEDIAGENIX

Belgium

Neuro Media Software

Belgium

Newtec

Belgium

D4.4 Final contest and prize
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Panokkel

Belgium

Skyline Communications

Belgium

Smartfin Capital

Belgium

Softron Media Services

Belgium

THEOplayer

Belgium

Tico Alliance

Belgium

Wall on Media

Belgium

Wallonia Export and Investment Office

Belgium

WNM

Belgium

Zender

Belgium

DEVA BROADCAST / SOUND4

Bulgaria

Tiger Technology

Bulgaria

Xtream Codes LTD

Bulgaria

STYPE

Croatia

Deyan Automation Systems

Cyprus

Aveco

Czech Republic

CamStreamer s.r.o.

Czech Republic

mineus s.r.o

Czech Republic

PROVYS

Czech Republic

REDCAP Solutions s.r.o.

Czech Republic

Stream Circle, a. s.

Czech Republic

Technocrane, Ltd.

Czech Republic

Logickeyboard

Denmark

Nordija A/S

Denmark

SKAARHOJ

Denmark

Vintage Cloud AS

Denmark

Steadygum S.L.

Spain

Fuugo Oy

Finland

Jutel Oy

Finland

D4.4 Final contest and prize

71
Ó i3 Consortium

Valossa

Finland

3D Storm

France

Anevia

France

ATEME

France

Atempo

France

AVIWEST

France

b<>com

France

BBRIGHT

France

Broadpeak

France

BUSINESS FRANCE

France

Content Armor

France

Convergence TV Project

France

Digigram

France

EasyBroadcast

France

ENENSYS Networks

France

Globecast

France

IFeelSmart

France

INA

France

Keepixo

France

Multicam Systems

France

NETIA

France

Overline Systems

France

PERFECT MEMORY

France

ProConsultant Informatique

France

SGT

France

SkyBeam Digital Cinema

France

TestTree

France

Thales LAS France (Angenieux)

France

Thomson Broadcast

France

D4.4 Final contest and prize
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TMG

France

Viaccess-Orca

France

Wildmoka

France

Wiztivi

France

Woody Technologies

France

WorldCast Connect

France

Engstler Elektronik Entwicklung GmbH

Germany

ABOX42 GmbH

Germany

ANNOVA Systems

Germany

Antelope Camera System

Germany

Archiware GmbH

Germany

Arvato Systems

Germany

AVT Audio Video Technologies GmbH

Germany

Axinom

Germany

bebob factory GmbH

Germany

Boinx Software

Germany

BroaMan (Broadcast Manufactur GmbH)

Germany

Cataneo GmbH

Germany

Chrosziel GmbH

Germany

Cinegy

Germany

Cube-Tec MWA Cooperation

Germany

CW Sonderoptic GmbH

Germany

Dalim Software

Germany

DAVID Systems GmbH

Germany

Dedo Weigert Film GmbH

Germany

Denz Präzisions-Entwicklung

Germany

Digital Film Technology GmbH

Germany

Dimetis GmbH

Germany

Dream Chip Technologies GmbH

Germany

D4.4 Final contest and prize
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Ewa-Marine

Germany

eyecandylab

Germany

Fraunhofer-Gesellschaft

Germany

Gecko-Cam GmbH

Germany

Hiscale GmbH

Germany

Institut fuer Rundfunktechnik GmbH

Germany

Junger Audio GmbH

Germany

Lawo

Germany

LS telcom

Germany

Molden Media GmbH

Germany

Multicast Media GmbH

Germany

MX1

Germany

P+S Technik GmbH

Germany

Panther GmbH

Germany

Plisch GmbH

Germany

Pomfort GmbH

Germany

Riedel Communications GmbH & Co.KG

Germany

RTW

Germany

Schill GmbH & Co. KG

Germany

SCHULZ Camerasupport GmbH

Germany

Schulze-Brakel GmbH

Germany

SCISYS Deutschland GmbH

Germany

scoopa

Germany

Signum Bildtechnik GmbH

Germany

Smart Mobile Labs GmbH

Germany

Sommer Cable GmbH

Germany

sonoVTS GmbH

Germany

Spin Digital

Germany

SPINNER

Germany

D4.4 Final contest and prize

Stage Tec GmbH

Germany

SWISS TXT known as ANNOVA Systems

Germany

syslink GmbH / ELEMENTS

Germany

Tentacle Sync

Germany

TrackMen Limited

Germany

Univeral Language Translator, Inc.

Germany

Ventuz Technology AG

Germany

Yellowtec GmbH

Germany

Zinemath Zrt - zLense

Hungary

Overcast HQ

Ireland

SIEL / AEV Broadcast

Italy

ABE Elettronica SRL

Italy

Aldena Telecomunicazioni s.r.l.

Italy

Axel Technology

Italy

BLT Italia srl

Italy

Blueshape Energy Inside

Italy

COM-TECH Italia SpA

Italy

D&M Broadcast

Italy

DB Elettronica Telecomunicazioni S.P.A.

Italy

DELTA MECCANICA s.r.l

Italy

ELBER SRL

Italy

Elenos srl

Italy

Eurotek S.r.l.

Italy

Onetastic

Italy

Photonia srl unipersonale

Italy

Screen Future known as DB Elettronica Telecomunicazioni S.P.A.

Italy

SI Media

Italy

SIRA SRL

Italy

SYES

Italy
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Telsat srl

Italy

WISYCOM SRL

Italy

System73

Malta

TradeCast.TV

Netherlands

24i Media

Netherlands

Aspectra B.V.

Netherlands

DekTec Digital Video B.V.

Netherlands

DVBControl (RTSS)

Netherlands

Dynamic Drive Pool/Ardis Technologies

Netherlands

Egripment B.V.

Netherlands

EKT

Netherlands

Ex Machina

Netherlands

FieldCast

Netherlands

FilmFabriek

Netherlands

Hedge

Netherlands

Mobile Viewpoint

Netherlands

PAG Ltd. known as Aspectra B.V.

Netherlands

Stereo Tool

Netherlands

Unified Streaming

Netherlands

VOCAS USA

Netherlands

Mistserver

Netherlands

Yourown.tv

Netherlands

Advanced Cinema Robotic Systems

Poland

ATL (Audio Technology Localization)

Poland

Stirlitz Media

Poland

GLOOKAST

Portugal

Jscrambler

Portugal

MOG

Portugal

Tech4Home

Portugal
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WeTek Solucoes Tecnologicas S.A.

Portugal

wTVision

Portugal

New Age Factory

Slovakia

Antik Technology

Slovakia

AEQ, S.A.

Spain

BRAINSTORM MULTIMEDIA

Spain

BTESA - Broad Telecom

Spain

Egatel

Spain

farmerswife S.L.

Spain

HISPASAT

Spain

ImmersiaTV

Spain

ISID

Spain

ITELSIS

Spain

NexPlayer

Spain

OMB Sistemas Electronicos

Spain

Ovide Smart Assist

Spain

Promax Electronica SL

Spain

RYMSA RF

Spain

SAPEC

Spain

Service Vision USA

Spain

SGO

Spain

TEDIAL

Spain

TRedess

Spain

TRYO Communications

Spain

Vector 3

Spain

VELVET LIGHT

Spain

VSN

Spain

Cantemo

Sweden

Cavena Image Products AB

Sweden

D4.4 Final contest and prize
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CryptoGuard

Sweden

Edgeware

Sweden

Exir Broadcasting

Sweden

ftrack

Sweden

Net Insight AB

Sweden

ScheduAll known as Net Insight AB

Sweden

Vidispine

Sweden

aQ Broadcast Limited

United Kingdom

Blackbird

United Kingdom

Blue Lucy

United Kingdom

Bright Tangerine

United Kingdom

Broadcast Bionics

United Kingdom

Broadcast Wireless Systems

United Kingdom

BW Broadcast

United Kingdom

Calrec Audio Ltd.

United Kingdom

Camera Corps

United Kingdom

CatDV (Square Box Systems

United Kingdom

CEDAR Audio Ltd

United Kingdom

CM|IP Sales Office

United Kingdom

COAX Connectors Ltd

United Kingdom

Collabora

United Kingdom

Cooke Optics Limited

United Kingdom

Cotech

United Kingdom

Crystal Vision Ltd.

United Kingdom

Disk Archive Corp

United Kingdom

Emotion Systems

United Kingdom

ETL Systems LTD

United Kingdom

FocalPoint Server

United Kingdom

Forbidden Technologies plc

United Kingdom
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Fortium Technologies

United Kingdom

Foundry

United Kingdom

Friend MTS

United Kingdom

Glensound (UK)

United Kingdom

Grass Valley, a Belden Brand Hospitality (formerly SAM)

United Kingdom

Great Britain and Northern Ireland Meeting Room

United Kingdom

Great Britain and Northern Ireland Pavilion

United Kingdom

Hi Tech Systems Ltd.

United Kingdom

Hitomi

United Kingdom

IABM

United Kingdom

IABM Member Lounge

United Kingdom

IBC

United Kingdom

Imagen

United Kingdom

InBroadcast

United Kingdom

InSync Technology

United Kingdom

IPV Limited

United Kingdom

Lund Halsey

United Kingdom

Marquis Broadcast

United Kingdom

Massive

United Kingdom

Mirada

United Kingdom

Mo-Sys Engineering Ltd

United Kingdom

MRMC Bolt High-Speed Camera Robot

United Kingdom

Murraypro Electronics

United Kingdom

NCAM TECHNOLOGIES LTD

United Kingdom

Novella SatComs Ltd.

United Kingdom

Object Matrix

United Kingdom

Omnitek

United Kingdom

Open Broadcast Systems

United Kingdom

Paywizard Group plc

United Kingdom
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Peak Communications LTD.

United Kingdom

Pebble Beach Systems

United Kingdom

PHABRIX

United Kingdom

Phoenix 7 Ltd

United Kingdom

Photon Beard Ltd.

United Kingdom

Pixit Media

United Kingdom

PlayBox Technology Limited

United Kingdom

Quicklink

United Kingdom

RadioDNS

United Kingdom

Red Bee Media

United Kingdom

Reflecmedia

United Kingdom

Root6 Technology

United Kingdom

RT Software

United Kingdom

Screen Systems

United Kingdom

Simplestream Limited

United Kingdom

Solid State Logic

United Kingdom

Sonifex Ltd.

United Kingdom

Spacepath Communications

United Kingdom

Spectral Edge Ltd

United Kingdom

Speechmatics

United Kingdom

Starfish Technologies Limited

United Kingdom

Storage Made Easy

United Kingdom

Suitcase TV

United Kingdom

Tangent Wave

United Kingdom

The Broadcast Bridge

United Kingdom

The Mandy Network

United Kingdom

TMD (TransMedia Dynamics Ltd)

United Kingdom

Trint

United Kingdom

True Lens Services (TLS)

United Kingdom

D4.4 Final contest and prize
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TSL Products

United Kingdom

Veset

United Kingdom

Vitec Group

United Kingdom

V-Nova Ltd.

United Kingdom

Yospace Technologies Ltd

United Kingdom

YoYotta

United Kingdom

